uwA'un

TORINO ITALIA 1895

.
e
.. ‘

GIUSEPPE LAVAZZA

—e-
VICE CHAIRMAN







d3N3aLva

THE FAMILY
PASSION
ForR COFFEE

VZZVAV'T

vOorddgadavd vl

YZzZYid Y1



THE FAMILY !
PASSION Q
For COFFEE |

o SN

|

N







A PRIVATELY-OWNED
FAMILY BUSINESS




A WORLD-LEADING
SINGLE-PRODUCT | '#
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SERVING

WORLDWIDE EVERY YEAR




COVERING
CONSUMPTION
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PROMOTING
THE CULTURE
oF COFFEE

uuuuuuuuuuuuuuuu



. M. {

PROVIDING
COFFEE
TRAINING
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DEVELOPING
COFFEE
RESEARCH

e COFFEE
GENOMA



PURSUING
COFFEE
PERFECTION
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ALBERTO LAVAZZA
CHAIRMAN

GIUSEPPE LAVAZZA
VICE CHAIRMAN

GABRIELE
GALATERI DI GENOLA

CHAIRMAN
GENERALI ASSICURAZIONI

MARCO LAVAZZA
VICE CHAIRMAN
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PIETRO
BOROLI

CHAIRMAN
DE AGOSTINI EDITORE

FRANCESCA LAVAZZA
BOARD MEMBER

ANTONIO
BARAVALLE
CEO

ANTONIO
MARCEGAGLIA

CEO
GRUPPO MARCEGAGLIA

GROUP
GOVERNANCE

LAVAZZA BOARD

MANUELA LAVAZZA
BOARD MEMBER

ROBERT
KUNZE-CONCEWITZ

CEO
GRUPPO CAMPARI
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 MANAGEMENT
oo " TEAM
<

INSTITUTIONAL RELATIONS -
& SUSTAINABILITY QUALITY

M. CERUTTI G. RUGGIERI
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GLOBAL PUBLIC RELATIONS
& EVENTS LEGAL

OPERATION
A. BIANCO S. MUSSO

E. QUAGLIARINI
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FOOD, PACKAGING & :
SYSTEMS R&D PURCHASING

MARKETING COMMERCIAL i FINANCE
F. FERRARI F. MORRA

S. CRAVERO M. MANTOVANI A. BARAVALLE (INTERIM)
- ds
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/ Mondeléz,
AUTOMOTIVE

Unilover International

PROGRAM MANAGEMENT : HR, PROPERTIES & COFFEE MACHINES

OFFICE FACILITIES DEVELOP. & PROD.
M. VIRANO N E. CONTINI ; F. SCALTRITTI

accenture FIAMM ECA | %ﬁ?l‘l DY GUCCI Whirlpool
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LAVAZZA
VISION & INTERNATIONALIZATION

STRATEGY

PREMIUM PRODUCTS
IN KEY SEGMENTS

ENTERING
EMERGING MARKETS

CONSTANT
INNOVATION

BEST-IN-CLASS
PRODUCTION

CORPORATE
SOCIAL RESPONSIBILITY
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