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. Claire TABOURET (1981) 5.800.958 870.000
. INVADER (1969) 5.749.692 212 555.749
. Daniel RICHTER (1962) 3.377.559 23 $946.438
. Neo RAUCH (1960) 3.175.260 27 1.279.25

IL CD“F Kon'[o . Julie CURTISS (1982) 2597734 0 466,200

con FKRN CE S| . Sterling RUBY (1972) 2.382.412 26 614.853
E TEDE SU‘“ . Katharina GROSSE (1961) 2.208.663 27 E——

B Richard ORLINSKI (1966) 2.187.617 94 681.020
. Wolfgang TILLMANS (1968) 1.605.569 66 190.424
"1 Maurizio CATTELAN (1960) 1.223.805 50 867.000
B8 MR BRAINWASH (1966) 1.152.939 270 70.473
H Matteo PUGLIESE (1969) 331.016 6 210.923
H Francesco VEZZOLI (1971) 179.389 3 81.900
n VELASCO (1960) 96.459 15 57.363
H Marco PETRUS (1960) 86.389 11 24.538
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